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I. INTRODUCTION 

The main goal of the dissemination campaign was to provide general information related 

to e-mobility, green transport and cities, and more specifically, information on the project. In 

order to reach the large audience targeted in the project, a wide range of communication 

tools was provided and fully exploited during the project.  

The dissemination campaign was implemented during the whole duration of the project 

and consisted in five main activities developed in the dissemination and exploitation plan: 

- To develop the appropriate promotional and communication materials (logo, brochure, 

folder, leaflet, posters, etc.) in English and in each partner languages when it was necessary. 

- To develop a web portal of the project. 

- To write and publish a newsletter every six months. 

- To ensure the publication of articles in national and international newspapers and to 

participate in radio or TV programmes (interviews, press conferences). 

- To organise information open days, seminars, workshops and webinars in each 

country participating in the project: France, Greece, Spain, Bulgaria and Slovakia as well as 

information relays (press, transport association, cluster, etc) on the project results. 

 

II. COMMUNICATION MATERIAL 

Concerning the dissemination planed in this project, priority was given to companies, public 

and government authorities as well as the general public. To preserve unity and consistency 

of the project, a visual identity was created to ensure that everybody clearly identifies the 

project by graphic layout of all documents. The visual identity contained the following set of 

tools: logo (Figure 1), letterhead layout, presentation layout, invitation layout, folder, 

brochure, business card. 

1. Visual identity 

ACWS aimed to draft the dissemination strategy for the FastInCharge project. At the 

beginning of the project communication materials were 

developed to foster further dissemination. ACWS in 

close cooperation with EQY designed the visual 

identity, the specific templates and the leaflets of the 

project, ensuring a wide distribution of the materials 

(Figure 2). All project partners used that material 

during the project for their presentations to the public, 

using Powerpoint presentations, etc. 

 

Figure 1: Logo of the project 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2. Project brochure 

A brochure was designed at the beginning of the project to present the project, its ojectives, 

its impact, its activities and the consortium (Erreur ! Source du renvoi introuvable.3). This 

brochure was distributed by project partners to people that were interested in the idea and 

solutions that FastinCharge had proposed. 

 

 

 

 

Figure 2: Visual identity 



 
 

 

3. Posters 

In the meanwhile, a roll-up presenting the 

project was developed (Erreur ! Source du 

renvoi introuvable.4). 

 

  

Figure 3: Preview of the brochure 

Figure 4: Preview of the roll-up 



 
 

For the demonstration that occurred during the Open Day in Douai, EQY in collaboration with 

the entire consortium organised the creation of ten posters addressed to the citizens of Douai 

and surroundings. From the history of electric vehicle to the city of the future, from the energy 

management system to the basics of induction, a lot of key notions were addressed with 

simple words in French and in English in order to reach a wide audience (Figure 5). To 

increase the chance ofpeople reading them, a questionnaire was also made by EQY and 

people that get all the answers right could drive an electric car. During the Open Day, a lot of 

questions from citizens to partners were initiated by the posters. 

           

           

           



 
 

             

            

          

4.  Web portal 

The internet portal is perceived as the most important communication tool. The project 

website has been developed by EQY and is available at the following link: 

http://www.fastincharge.eu/index.php (Figure 6) 

Figure 5: The 10 posters of the Open Day 

http://www.fastincharge.eu/index.php























































